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Dear McDonald’s Australia, 

I am writing to you on behalf of RePlanet Australia. RePlanet is an international alliance of environmental 

organisations that strive for science-based solutions to the climate and ecological crisis, and the elimination 

of poverty.  

As a popular multinational fast-food company, McDonald’s Corporation has the power to make purchasing 

and branding decisions that contribute to the wellbeing of customers and the environment. The 

McDonald’s website administers an understanding of this responsibility, stating a commitment to reducing 

greenhouse gas emissions and adapting to climate change. McDonald’s has changed in response to 

environmental campaigns in the past by removing plastic straws and attempting to reduce the impact of 

deforestation associated with its supply chains. 

The Demand 

We are calling on McDonald’s Australia to offer a plant-based menu nationwide. Meeting this demand will 

show McDonalds’ commitment to reducing its environmental impact and giving customers an accessible 

way to reduce their meat and animal product consumption. 

This letter marks the start of a campaign that will continue to demand McDonald’s Australia offers a plant-

based menu. This campaign is not aimed at inciting guilt, but rather at encouraging a major food outlet to 

give customers more choice and more control over what they eat. 

There is plenty of space on the McDonald’s menu for Australians to choose alternatives to some of the 

reported 30 million kg of beef, 17 million kg of chicken, 85 million eggs, 9 million litres of milk, and 7 million 

kg of cheese sold each year. 

The Environment 

Greenhouse Gas Emissions 

Animal agriculture is a contentious environmental issue, and one of the world’s most polluting industries[1]. 

Livestock are responsible for approximately 70% of greenhouse gas emissions produced by the agricultural 

industry in Australia[2]. Much of this contribution is methane, which has a much higher global warming 
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potential than carbon dioxide and is the second most important greenhouse gas requiring urgent 

mitigation[3]. 

Ground and Water Contamination 

Livestock farming produces large quantities of animal waste, which deposits nitrogen, phosphorus, faecal 

microbes and other pollutants into water systems[4]. Furthermore, livestock agriculture is water-intensive 

compared to crop production — not only do the livestock require water for consumption, but so does their 

feed[5]. The water use and water pollution associated with animal farming threatens our water security on 

this dry continent.  

Land Over-use Threatens Biodiversity 

As your website indicates a desire to reduce deforestation associated with your brand, you must be aware 

of the significant land clearing driven by livestock expansion and the damage this causes to the climate and 

biodiversity. Australia hosts an extraordinary number of unique organisms, fostering some of the most 

biodiverse ecosystems on the planet, yet we have persistently high levels of land clearing[6]. About 48% of 

Australia is already used for grazing[7]. Giving even more land to animal agriculture stands to send more 

species extinct. 

With world population expected to rise to 10 billion this century, it is vital that the food sector improves 

efficiency to increase production, whilst using less resources and mitigating pollution. With so many 

environmentally destructive factors, no management techniques can plausibly make the expansion of 

animal agriculture sustainable[8]. Plant-based diets contribute less to greenhouse gas emissions, 

deforestation, ocean acidification, and biodiversity loss[9]. As the largest fast-food corporation on the planet, 

you have a duty to acknowledge this, and a responsibility to act accordingly. 

Health 

Dietary Contribution to Individual Health 

Not only do plant-based diets reduce the environmental impact of our food system; they are also associated 

with a lower risk of chronic diseases, such as diabetes, stroke, heart disease, chronic lung disease, and 

various cancers[10][11]. According to the World Health Organisation, these conditions are responsible for 74% 

of deaths worldwide[12].  
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Zoonotic Diseases 

We are seeing a rise in zoonotic diseases (diseases transmitted from animals to humans), due to either land 

clearing to extend grazing land, or the intensification of animal agriculture which compacts animals and 

their waste into small spaces[13]. By providing plant-based alternatives, you can aid the health of customers 

not just directly, but also indirectly by reducing environmental pollution and by reducing the risk of zoonotic 

disease emergence.  

Complete Nutrition Without Animals 

Plant-based foods can provide a nutritionally complete diet (so long as vitamin B12, which can be produced 

without animals, is included). Food technology is allowing for the development of substitutes for animal-

based proteins at an unprecedented rate. Research and development on alternative proteins — including 

insects, algae, plant-based sources, and cellular agriculture — is not new, but is increasing in relevance as 

we think to the future of food[14]. 

Economics 

The present risk 

The current system of food production is unsustainable and will be forced into radical shifts or reinvention if 

it does not proactively and fundamentally change. As land and water become depleted, economic returns 

are diminished and extraction intensifies. In the pursuit of continued profit, this cycle escalates until 

unforeseen consequences force an unplanned exit, disadvantaging both business and consumer[15]. 

Opportunity for growth 

In the past decade, western countries have seen record rates of transition to plant-based diets. A lifestyle 

once stigmatised by the mainstream has become acceptable and even praised[16]. Whilst strict vegans are 

small in number, more Australians than ever are buying plant-based products and/or eating less meat, and 

this number is projected to increase. Surveys suggest that approximately 35% of Australians are trying to 

eat less red meat[17] and 42% eat less meat than they used to, or no meat at all[18]. The Australian market for 

non-dairy milk substitutes is projected to grow twice as fast as the egg and dairy industry[19][20].  

Competitors and International Trends 

The growth of the plant-based market and the need for sustainable business transitions, given the climate 

and ecological crisis, should not be ignored.   

Your competitors and European counterparts are acting on these trends. Fast food favourites Domino’s, 

Subway, Hungry Jacks, Pizza Hut, Nando’s, Grill’d, and Guzman y Gomez all offer plant-based menu options 
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across Australia. In other countries, McDonald’s offers a McPlant burger, Vegetable Deluxe burger, McPlant 

nuggets, Veggie Dippers, and a Veggie Wrap.  

Quality and Variety 

For plant-based menu items to succeed, the additions must be of the same quality as existing menu items. 

Vegans, vegetarians, flexitarians, and meat-eaters already enjoy a range of plant-based foods. Therefore, an 

inferior plant-based offering will likely be poorly received.  

If only a single plant-based burger is added to the menu, the offering would already be behind the times, 

whereas plant-based breakfast options, nuggets, more than one type of burger or wrap, and a vegan 

McFlurry or milkshake would put McDonald’s ahead of its competitors. We urge that you don’t just tick the 

boxes, but work with experts to ensure that your new menu additions are genuine, sustainably sourced, 

and delicious.  

Conclusion 

The climate and biodiversity crisis is upon us and the current system of endless growth of unsustainable 

industries must be deserted before resource depletion leads to sudden collapse. If McDonald’s fails to 

recognise this in advance, it will fall vulnerable to social backlash as people search for justice from the 

corporations that played crucial roles in fuelling destructive industries like animal agriculture.  

McDonald’s markets itself as a place that brings people together, but it cannot live up to this ideal while 

excluding vegans and vegetarians from enjoying a full meal in its restaurants. There is no time to wait — a 

plethora of plant-based foods are available now and McDonald’s Australia is already behind its local 

competitors and international counterparts. 

 

 

Ash Geraghty 

[head campaigner] 15/10/23  



 

 


